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Glossary: Healthcare Consolidation
Competition in healthcare, while increasingly rare, helps keep prices in check, encourages the delivery of high-quality
products and services, and promotes consumer choice. Consolidation - among both providers and insurers - threatens
competition and increases costs with minimal evidence of quality improvement.
This glossary contains important terms that you might encounter in examining healthcare consolidation,
reviewing proposed mergers and/or challenging mergers with anticompetitive effects.

Term

Definition

Acronym

Affiliation Agreements

An alternative form of integration that does not involve
transfer of assets or full control. Examples include
operating agreements, management-service agreements
and other options.

Anticompetitive Practices

Business practices that lead to higher prices, reduced
quality or levels of service, or less innovation.

Any Willing Provider Laws

Laws that require insurers to contract with all
interested providers, thereby reducing the bargaining
power of insurers.

Antitrust Laws

Laws that require scrutiny of anticompetitive mergers and
practices. These laws include the Sherman Antitrust Act,
the Clayton Act, and the Federal Trade Commission Act.

Arbitration

A process that uses an arbitrator to determine
payment from an insurer to a provider in cases where
they are unable to reach an agreement on their own.

Attorney General
Certificate of Public
Advantage

AG
COPA

The government official that enforces antitrust laws at the
state or federal level.
A legal mechanism that allows states to approve mergers
that reduce or eliminate competition in return for
commitments from the hospital to make public benefit
investments and control healthcare cost growth.

Clayton Act

Allows the FTC and DOJ to challenge
anticompetitive mergers and acquisitions, as well as
anticompetitive practices. Also gives private parties
the right to sue for harm they suffer.

Consolidation

A term that refers to reduction in the number of
competing entities due to their combination with each
other, through mergers and acquisitions, or through joint
venture arrangements.

Competition

Competition offers choice and gives competing
businesses incentive to win over customers, which helps
keep prices in check, and promotes product and service
quality. In many markets, healthcare and health insurance
are notoriously lacking in competition.
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